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My name is Chananya Chaiyayong 
And you can call me Cell. 

I am studying in Chiang Mai - 
University. I interested in dancing 
,movies ,singing,photography etc. 

I am a talkative girl. 

This portfolio will tell you 
my works andwhat i’ve done 
in my student life. 





Chananya Chaiyayong 

Contact 


Phone: (+66)89-556-7189 
Facebook: Cell Chananya 
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photographer : Aj.Doi (rattaphol@hotmail.com) 
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WE ARE ONE 
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iduiOodbo'iuSo 

CMU Marathon 2019 
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Chiang Mai 

Dance Festival 2018 
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Tuxnuiiitouuitiu 

Ustinn Mega Crew 
Tuvnuiiuo Thailand 

HipHop 

International 

2019 (HHI) 



@ Aksra Theatre King Power 
April 20 - 21 


KING power 
THAI POWER 
wao nulna 
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amjSn Official 

21 ihnfljj 2561 • Q 

"ufi 150 'Iflsfa 6 laEms” iPifajjvdjfnjjjMm^a^irwiyi'Wnno-i 6 liasnfiviasYn'ltf 
muwbms “saVUi qu'itfin uas nab ‘Umfnma-a 150 inn nu asei'snvmTifi 
Tsn simjiln pif-jfi 27 Factory T^-nudiJifa-nan a-mnasnnWnmiJiJcn'U'mj'J 
sia'iifa-im™ 6 iiaim 

atfl-snvm'baTfn aatiiln fif-avi 27 Factory T^-n-uuSifa-nan 

T^iej An^nTsaacmanamj jjvmrifnamfifl'i'Uijj 

bim 23 - 25 Sinfmu ru waibsaman uvnbnanaaiSai'l'mJ 

anmu 5 ‘saun-nuafl-j 

Tifniftw 150 inn 

gifleiaBatJffl'i: www.kayappeek.com 

aaunnarisanaaflt'wmlijj: amjiln Official 
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fuaa-i'us iGmQann'h'Uiilia'u 




liaci\> Physical Performance 
iso\> Tsotnuusn TuvnuainsiDfb'iTsd 
utTuDn n#\)n 27 

















Doggy Moggy uastfa'Ufla vnivitn Box Box Dog Cafe ! 
ijantaaini40'3Viijnu^a^mi , unfnua^i,a < uvia(?i •) Wvimi/liJucnuijTa 
6?njjn^au^ v liJia , wmj\4a'3 , MJjn , Ha'in , na'iac?na < m45l,^ < u^Pisfu'3a'3ina^a'3^nviai4 
fmui < ua < u ^0 


Doggy Moggy 

2 wanna 2560 • Q 


Doggy Moggy uaswa^tsa wimai Box Box Dog Cafe ! ( 
ijaniaainwa^viijnu^a^tnjtinfhua^^'U'Ha^ i IflTOthuliJufniuJlffl 
smmn intliJ ta wnuila^vi invtsnmifn a sn awuqlausfis fin a>iinas^a>3 ® miaa 
?niuiuau V 


? fnua|rtuflafli^VMUi40£j wTuanUJifafl *] aswarm Box Box Dog Cafe aa 
irvaffiaSaan 



tubij 2 . 2 K nfa 


? fnuaa^uffaaijniNU'uaa en^mliJifaa *) tcitotui Box Box Dog Cafe aa 
Ymtfizmaqri 



than 2 . 2 K fiTJ 


imp a 


uOx ««, fqjfi wi. uasnueiin an 103 «u 


© iniaa CD ufummwfimihj ^ uitj 
OOV nni, nn. uasawawn an 103 aw 


ub? 32 fm 

.-:- i J 



lOuwsnsTusnems 
Doggy Moggy lOu 
s'lannsinaonu 
3 ci 5 ia 8 \>ch\>«i 























CMU Wellbeing - ffTMififoi^v/ms jja. 

c «iVb.tng 24 n'sn/pwN • Q 

lainiriatvhatW ’UminasagriUiu 
A4 !!! rcaa^auncfoirucijja 

lemiiila^nwT^fl'lmaa^aanyiliyia^ neia "athKf^ffa" 



fnila^ Qi?mm4 fcf 
ffiwau nQ^anmjfj^Hmau <& 

Tnwfi naemnmjfnH^utiflifrut & 
anfnenia>i a^anrrufj>iH(inia>3ijaa r )ii4aa oc> 



wim 9.9K nft 


lb nn'U Q fr im? 

OOm fltu, Baramee Uprakul uasmjovn on 95 nu 


uin 53 fi& 



ii ao\> na U ii u: il*i m s 0 o\>n u cToonn e \) 
a\)?uiW 9 CMU Wellbeing 
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fifusfmsiasmjnairo *Jvm11S^aml^0'a^>vm , 

7 unrifuj • @ 

£ jim? vi9fi^^iifin < iN£j , u(?if^^ < n^ ua. lilemaius 
HucttTfmaa ^vnnsjui^amj!!! 

"th‘Umafmlri n^maafi" 

#digitalfilm #masscomm #camt #cmu 

iilffliuflufrcf TCAS'62 ‘aauvi 3 fiJtravhibsmfl ^huTU 21 mi ejymaaaaflflan 

http://www.masscomm.cmu.ac.th/img/tcas_ 62 .pdf 

maaauanutfaayammeiaj 
■ Inbox 

* masscomm(a)cmu.ac.th 
1 0 5394 2703 eia 197 
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A Atusnn'aiiasminaffu a vmii ana minimi 

e 8 ftamnu 2561 • Q 

imaflaufiaasta 



fuffJJ 202K Pif^ 

lb an \s> P iwifHfmijfiaifiu £> u?rf 

OOi mu, fqjii wi. uasnufru*) an 5K mj 


uaf 2815 fm 





Mild Sujitra 

U" 1 ajuvf. O 1 


1 tl an la waunau 


lb rni*U) O UflfNfmiJflmifa mkmk Noe y Natwada Katlangka 


iiaciaTunailiO acini uioosTku' 

uo\)naj;ms^oansu 3 auu 

UK'i 5 ncnacii 8 Ei\>?KU 1 
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ii aciY>?u n a UTosa a\>?u si ej m s 
Life Style ua\>unftniriiwoutf.niaa 


t*w* 23 ijnvinsiaj • & 

ua^liisi 62 ri'i&jsrcjj'iu.ai jumfreaufnmjviTOuircafl*? 

jj^.yjLCTa aanmJnna'JTu^rjnwvi faNmnima^aa^a^aTjw luufmu 

mjnmnu i arufmmhsinj'U'UiltffmM^uuTi uasaanaNinn^nT 5 N?ijtfa>JYi 

atiij(FiSn5ciii4ijpi«avi^aB(?inuuTaijna?ja'3jjvniyianaa ijIyiHO'ia'uvihfn'j^flu 
ua^a'iaa^fi(?i'H^WFilivn>jn/)vi>jna , l^ 


#TUU v a>3gfTi>ia77R #CMULIFESTYLE #u*yufifT#CMUTODAY 



218 K 


ann O uffiNfmiJAMmj fr uin 
0*0 noi, Nootsara Khunyodying uatmjoun on 5.8K nw 
mf? 844 


n wu.rjieo’ 

o'?* 19 iwtnuu • g 4 

ucnatauSiBnn^fuwamjainjJiPiTnoi'i'jnu m>iwun^fn^nijfmjjfafi?ia>j(r3ia>i 
Iflfi un^fi'unaaul.vnmjifa'iuuijCi wiamjpm>jifi*5niaa‘ls)i{)unanu'i , u>)un*jtviu 

narmltfSifl myifU'iutnjn'jawiafruwuaa/niN^CTl^a'jflu^aijpn’lwwiafn'jf 
lkNwaninavm^cnNvian 3L®au 

1. Look - aaeicia'i uimnn^jmftzN auYiNwqiinTJNiiJaa'uliJ ufle4anm?va4 
fmajiffyiiSuV) iriu qmfoosM fiinjoasu uauUmmj 'fa^TvTl^ivifjw 

2. Listen - ftjfl>ia*h>iijawiia::«fa‘U ivu auen ftjfia Taunaia 

ua«>io>jflnwaw‘l^ua^ < lti‘l>)ivia2i'3flHwfifli)qjvnlfcunafmjjfanaan>jn uei 
H^ww^^ainaa'iuciia^i'ijjmijlnJsjijSan^jjnnQjj'liJ^a 

3. Link - mn?fiaiviaama'H?i , uuaiEn’ljJwfiu ‘Irf’unvnuuuvmB TwoiQvnsinn 
LiJwiJqjvnmwti2)mviawcn>jn^nTn‘3iJ?nw'iH>icnai?i'3un‘>wa2)fnvj^w 1323 
flaaa 24 vi'lm ehuTuunfintn m. ntf iT'nm&ivifia* (Rtwsjjj^waflnaw's 
utrrintnamfitNliuj) uas CMU Mind vittffhiJlnirilaismnu 


#3L #qB/nwiw #CMULIFESTYLE #CMUTODAY 



yuan 6 K nf-i 













THE r p UCIBLE 

^ ry Arthur Miller 

mjowflsooiuoo mJaToiai oust qUcnnonu 



OflllcfflO ouri 25 uiq^tomtiu 2560 loan 1 3.00 u. nar 1 9.00 u. 
ouri 26 uirjPiSmuu 2560 loan 19.00 u. 

f Drama Testa 


nncnorioucnslusofn 150 unn Tnri 


V. 098-7594383 
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Tuun Susanna 
?ua:nsi3niso\> 

The Crucible 

(Kua^nsaoidao) 
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*luai^aflvid0Ufn§lA 2 ivh 
aaucnutiaijgimuLWJj 
@ 0 5394 2703 00 308 
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a\)?uTUaiaosiDadbTUsi5nd 
Mass Comm Learning Space 
uaonaizms^aaisuDaou 
um5na'iaaiSa\>?Ku 
























iDuiiuufhy 
TuTUsionnTWuoa 
uavnoiodcisfiaO 
u mo ncna a iSci\>?ku 










^oumwhryod0o?aiaomuQ«QiwoUnUQ 

niluluaouwo'ia?huuuooo?ouio” 

- icaa masscomm 59 - 


‘floiusnlutiinn uuGuriAouisarr 

- 60 Entaneer 60 - 


25 April 2018 


25 April 2018 


13.00 - 14.30 pm 

ru uiuocuusssu mfioaiaasfinyifiai^aofiumaas uhionaiaai8ao?hu 


13.00- 14.30 pm 

nj U1U0CUU5SSU mRooiaasaniiiaru:aoRumaas umon£n£aiueo?Kij 
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" PicuCifnnuaua^'liiBawaEi? vnUi(aa'3ilniJ<fi NUMfiflaasta?" 
fraAU fmmva matf'uwflSTausnei 


un^iJ^tlyn'aau^PiJjlmmn 
uvmti nn/]mi enft pm u otu 

\mi\i Gender Talk lutfraa OUT ! 

ymmnuri 25 imnau 2561 
13.00-14.30 pm 
ni ti'nnMU6Tnj /nnsHrifintn 
fltus&flufnsifl? Nvrotitnaaufcn'lwi 

uaiUThu OUT numninus!!!! 

#OUT #GENDERTALK 



©out 


(SS 1MK 

ODD’S’ 



“un/^ialKu Kiuwmuoouooouisn. 


mm s mm 


iOuiiuu 

TuTUaiaos 

TUsTunnonssu 

Gender Talk 
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S52A0O o 

nmcncnu 


i.snuTou^o|i5i3) 


2.S IU/AASTER DAY 


l in olrmoaliii3in) 


3.am)uno(nRiiiuoo 


4.u'iunT5riJwDo(oaanu) 

s.anBuOuaoii^lw 

b.uuuiuooTus'iaiinuriij 


7 .uim 3 innu'iiiiiwaou 


s.TsRa'iumu(s'iuwou) 


STREET STEAK 


IV tmTo usifl*fimtJflfiiini 

^ mw, Nootsara Khunyodying uasfl'ufm*) an 12 aw 


tltfS 4 #1*4 


iQuiiuuTumsfhoTUsTurmu moonoKi 
u\>iOuYnuaaiani&?uuKiDnEnaEJUo\>m\> 

aTuas u h ff n m in kid n aiaa i 5 by>?ku 










Media and 
Entertainment 
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uoonssumsufuna 

UKiDnanaaiSaoTKu 
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?uno\)rinyoaUbsa 

TUsaiunnonssu 

suuovDsnlW 
u kid neiia ej i8ej\>?ku 






















lOucioaciu 
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ctfoiuos 

?Knua:osiDn 

IS0\> 

Snow White 


iDunaaciu 

V 

alamos' 

?KflU 

no\)Ku\)^u 

ct\>US:flDQ 

Tnsv>ms 

Tsowcnuia 

aouilsv) 



Reporter 

Pitchaya Chaveekasamngam 

Costume Designer 
Chananya Chaiyayong 

Production Manager 
Papirom Inchai 


► 6:50 / 6:58 
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n?u?ua:osiDn 
isav) Snow White 
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oosnomsDnoaomonauDno FM100 

1 1 

lias mv)iwo Good Day Station 



FMIOO laotsiaa'njnatfu Wummvitlfl 

n CHOICE station wumjiihflntnamlii 4 utturarriYiqnssvimdtM nnisn-n^arranatiu utmtitnatuStMlmi fiatwnwauwaTstfnnwf uasfirwmnvi-1%1... 

2019-09-03 13:00:55 




uo nruiitlu On 4 iiuuootnonqnsrintJiaEJV) 

WnrurnnsaroarisLiDauu uioDnonaoiSooTKij 


t 

HFMiooi3u\)^oaTsuoatiu CJf 


FM100CMU 053-213510.053-218119 




laorfo 


CHO CE 

Hwstationwiw 

tv m ■ 


^utrf ua«4fm>4fl«ww... 
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Good Day Station aanumaouanija'amu 

a'jnn^lwuai'JvnHarii'l's 
qftfuntJ 2.1 wit mi 
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rina-jwflenjj nnWai unf 






















BRANDS 


msmhuansoumsiiiioiuu frame of ref. 

iSanSifisiatfuaouuaowSartniii dsannaimsiaSuiriaqumw uai 
| luqciaittnssuuaoa-iiusiaSuiriaqtjniw 


msrinhuoqineu?unsoumsiujoyu POP POD 

Point of parity (POP) 

- lOuoiKisiasuiwaqum widuiQuanunuaneo 
uduusuddsnmdi ndiij'utlo iwswSaoms 
loimquciaianui’bliJuataoon'isuJuijuimomsaam 

Point of difference (POD) 

- nisaaiouaouusuai3an?SUs:Iaauuao3uni 
ridwadagumwfiuiiOuqouiafloualJrtuaisunJ 
5mia:HDoias:«Diofiutuasauaioi17«fl3nu5anuuufiaEj'i 
8usiULtliIU?u5a!o ua:nu?uOoqiJu 
fmuuiau?o?a?aQuaqumwuinuu 


msriiKuadniKuof)soo?oasnwaannjfi 

Positioning 

[atmusudoiodiimuomomsciaiafla 
-aSia/nw3nonj?unisquaguniwua:Uiidafio 
-waoauaiaauauaofuKaian^u riimici 
-msiduwuioaio ua=iihgaaiai3usimisnoaolna 
-?MwaontuTiaiuisniOuuaoriaiuisnus[nRiaoua=iOuooo&hn 


msnihuaaouaaia(Market segments) uatmsiaonaouauooaouaaio 


l.innjfiiJs:oinsfnaas 

aiq otiian-uusudqiuaqilTriaha 
ouqu-uu sudqdlriano 
ioriioiu-uusuatjUlriarto 
Jaesi-uusudinSaoduSounuft 
• uusudunaimiu 600 + oynffomSao wauqdlriano 
iwa iwfmrgo*qdlrianawaudona 

iwfioiu- qdlriana aUlriano sanaunaau uusud 5-Iaa qdlriana 

aiew wn?6iisooiu- uusucmafinHuH 

(5nciBo?SaiBaiuin- uusudoaiiuassafiQiSuSu 
i^nrhoiunfiooJSfioiufiouin - uusudqjlriaria 


Iama?umsfla(Purchase Occasion) 

- uSlnmao 

- ?SiOuuaou5rg 

wn Jc,4uii unci a 0 mo (Benefit Sought) 


BRANDS 


/COTCH 




msGonuuuoofiUsmouasiwaanrufi 
Brand element 


3. shorthand notation 

4. legal protection 


msaoaiscisiwacifinm Brand communication 


- mst)aatsuaouusud Brand's flawiuaanuurioSiSuD 
tno uarnao cnuArySnuru uaoofioaoiuwSidEiutiaoiiusud 

■ OnisdaaiswiuBaomoriiOudauDaou (Mass communication) uiu fuuon 

- uusudiaon?iJw5i8uiaosfii3uoisifiSodio:2nuisnriiBnaowaadrufioanuiIaiauo 
iduuusudsouniaancioa iwauraicjuqnfhounaiofiu ua:njinj'iiwoioi:nquanfhni3uWKry 

- oononssuiwaAonu (CSR:Corporate Social Responsillity) 
fiaJiomwSnurufidiituusud idu uusudSuiuaSunud 

=s 

uusudDrJifiBs:uu0srtt)5an 3 flu SoanSu5anssuniswaoiawi:uaouusud 
iixatoIdfchriaiuisnSanf)njFiiamsssLiifiSia'il5ld 

Price 

iiusud?8naqnsf|oimwgosifngo (Premium Strategy) 
floiflusifnriinuitautuciaiaifi^aoduaumw luaooin uu sudiCutfdioaio 
3oaimsnriiHuasifliwaadrufildmun3iuiHUi:auaiugruniwua:3anfiu7uniswaoIfiiao 
Place 

Hypermarket Ex.Big C, Tesco Lotus 

Supermarket Ex. Tops, The Mall, Foodland, 5uUo 

Convenience Store n5a Minimart Ex. Seven Eleven .Family mart 


nisluurui - mstuuamuuIUnqouia doiasumsrvio'iuiiaoauaoiiacaiBai 
OmscantuuruifudoomomsflaaisriKainHaiti idu (nsiTnu daomoaaulau 
nisUsroiauwus ■ uu sufiumsUsanauwuSridwiRumssu siiusud 
idu msooaioundio'i Dmsooaotuoauusudouiuasunui) Meet&Greet Jaonaay 
uauuansn Tour 2018 lOuciu 

Idsluflu ■ uaDuaciHinu sauuartuliufli Convenience Store atiioauuauo 



“uusudqo0u?unis338iia:ixojuiwaadaifiatiiodaidao 
SDurtoinnIulaSlumswaafirtuaJu toauoaSioassriwaartnin 
nnogruriiS «| oinessuoio iMalfilaaonongoaiHsu^uslnfl 
ua-aauauooRonudajmsuoowusInn ?unnuHrinaua 
iwai(iqaiaiuisnwanQumoniwndau3qniu?udo?m0ud5:Iuuulanq 
toBiiusudo:aqqiiaqnj?ur|nd3o5eiuao83aliJa3oiiu'' 

7. 5cianunIuaoasiwaartnid 

i0uwacinrufinuqruni?uciiun3iu|anua:goniw 
iMoaodaSod *| (neungaisn ojaeonaeonums 
ntjusInauauuauNaanruriuusudiduuaouoiu 


Dinsnmiiusua 

lumsrii 

TUsiondTWuoa 

uDYOznTnmsaaia 


JBM.A V " / 

BRAND EODITY 

Turns Jatamnsiciacinnin (Brand Equity) qriOumsxwoiuaTisoTumsa^wBfUflxin? q UtMcisiciacinfun 
TuSaTooaonauquSInFiiOrmma (Customer-based Brand Equity - CBBE) IcitMuiciauDomadu iiau inaiaos 
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BRAND RESONANCE MODEL 



Salience Gucci 

iiusudie^iwiictomafiueDiuKSKSwaTaan Oaoiuiawimau TKanfli£Sntwfmua=a3nau-i{jiuaaDuTa 

ua=ajiasumwa'mjnIn-waonu 

BRAND IDENTITY 

Core identity 

• Value offering tOuiiusuniaomnaimsnio'hnauanniiOiKmaTcinniwCT uarnnti»5a uontnnu Gucci do 
nnaoniiuumThairnsniunnumsudodDldhaiaaTaa nouuurigisauHSiOumoms uariiuufidoFioFiDiimshSi 
laiTDiicinfloiicloFiDiiJUiauianTDODa 

• Service ums?«u5msuar'fMtiayaifiaontKj5nnainrTuan^iiiuusiat>fina 

• User luuriannrJamjuaio iia:5ana-Nnurtugiu:d udnuoi5cinruririaauauaoqu5lnnKatanau 

Extended Identity 

• Brand personality fidiuJuTo fniuMSKSi foiurfuadmiarutaiM tSoasoiTuunanmwtiaoasiijflnnajnJu 
muSophistication fiunqnOuuusudSufrifiusiFniiwq foumshsiuscdu uiauhihnavTna mauaao uasih 
axqocn 

• Subbrands Gucci Goddess . Gucci Equilibrium . Gucci Garden 

• Logo diydnanJcfa G 2 cftTuirtu iia=iinuatOfD-iicw-iOtn 

• Slogan Quality is remembered long after the price is forgotten 

• Heritage fOlUltJuScnS 





w m / 


BRAND IDENTITY PRISM 




g Relationship 

^ - doodJiaSuaiuayudjnu 
,g> - Omsa$unTiu$flntDi«ii 
g AinSugnAmdacnu 

Reflection 

- Ojiifclisbu 

- OFioiuiCluigui 

- oDiusuiiououiia:Js:aunaiuAiisn 



Self-image 

- OmiuSnurOfVi 

- OrmuOuTl 

- flx)onoiuau?nuojQ3uVl 



Brand value 

dofirriTmtusud Gucci us:auflDiuaTisoiia:iOuiiusudfiuntuFiTMooaqiiu5lnfimathv8TDuuiOuiwsir 
| Us=5ciiia:5tuusssun Gucd waiuaiuaaounsnuiati-WfwiaufWDi iiaxmsiOuuusudnusifnfi). Luxury Brand 

• Fuctional Benefits Gucci ctavnisiuuTuaDUuavnDiuunnjmwd unDiufwnuaquaqcjannrunmaTdiiusud 
muixaurtunnlaWalcia 

• Emotional Benefits Gucci lOu Luxury Brand rilTKanflllhOFiDlUSanuKlJIummuaOflU (Social status) lOu 
uusudngmiOafia idaaanaudimaTdiiusudnauanniiChHuianorcioauToaaTdaa'woiaaia 

Brand Awareness 

- qinmsaisoanauanmiChhmaTummu "idaunno Luxury Brand Tumuiniaoiidqmaiia^uaonnjniasunaiu 
oiuuunnjuniw Brand To’ aamsaisDOwudiQitsInmaamiusud Gucd Toao:5a recall Id 47% 

• OTnmsarsaonauand-MthKuiaTuflimuiuaflnjihumwu (jnwunuSSrySnunJutw Gucci iSoo-iiCM-iSaa) wu 
DinauanmifTmmaaimsnoauTdDi lOuanjanunJuaouusud Gucci douu recognition aoaaTdna « 100 % I 

Performance 

ulalnniOuiananunluaaveaTuiOuama noiumitSana rmunonu noiunuaua ua:RDiugus:duaanm 1 

diuSSuatiioSiicM lOao 

• oinnismiiuuaaumuao Performance mudttnu -AtuSoDi Gucci lOuiiusudnuuflDiusauauaLnnuaaiifi ' 
Tku" wudi Tddnaaamu Performance irirnu 4.03 bin 5 s=ou uaniusuddmiona Chanel Tddtioaairiinu | 
4.54 itacwoi uusud Chanel aiinsnrnanaci Performance aamnlduaiounai Gucci 


r^lll JW 


\M¥^T JB I A \X^ 






























































CHANANYA 


CHAIYAYONG. 










